CR315 E-Business Strategies and Applications
Chapter 6 Review


Chapter 6 Market Communications and Branding
Review Questions
I. State True or False
__ 1. Branding is about consumer’s perception of the offering.
__ 2. Market communications represent customers’ interaction with the brand.

__ 3. In the online world, market communications become much more interactive.
__ 4. Brand intends to identify the goods and services of one seller or group of sellers and to differentiate them from those of competition.
__ 5. Brand equity is a set of assets linked to a brand’s name that add to the value provided by a product or service to a firm and/or that firm’s customers
__ 6. A brand has three components core product/service, wrap-around and marketing communications.

__ 7. Consumer response is divided into brand awareness and brand association.

__ 8. Brand association refers to the strength of brand name in customer’s mind.

__ 9. Depth refers on how much customer knows about the brand.
__ 10. Brand associations refer to the connections that consumers make to the brand.
__ 11. Association strength is the intensity of linking words, pictures or meaning with the brand.

__ 12. An example of positive association is easy of use.

__ 13. Association uniqueness is the degree of association being distinct, relative to other brands.
__ 14. Memorability in association uniqueness is measured by lasting communication effect.
__ 15. Strength of Brand association is divided between two criteria relevance and consistency.
__ 16. Blurring the extension between on-line and offline branding is impossible.

__ 17. Competition in online is completely similar to offline.

__ 18. Opportunity occurs at the segment level in online and at individual level in offline.
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